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TORONTO — Canadian bankers
were among some of the highest-paid
banking executives in North Amer-
ica last year, with three in the Top 10,
according to a new list compiled by
Bloomberg Markets magazine.

In all, six Canadian bank CEOs
were in the Top 20, led by the Royal
Bank of Canada’s Gordon Nixon,
who came in at No. 4.

Nixon’s total pay package was
$12.6 million US in 2012 according to
the listings, up 25 per cent from the
year before, when he was in eighth
place.

Bank of Nova Scotia’s Richard
Waugh was bumped down one spot
to seventh place, with $11.1million
US, followed by TD Bank’s Ed Clark,
who was No. 8 on the list with $10.8
million US.

Clark’s pay actually went down by
almost five per cent from the year
before, when he was at No. 5, as did
that of three other Canadian bank
CEOs on the list.

Gerald McCaughey, CEO of the
Canadian Imperial Bank of Com-
merce, took home $9.3 million US,
nearly eight per cent less than the
year before.

That was still good for 11th place,
but down from ninth in 2011.

The Bank of Montreal’s William
Downe — No. 12 — took in $9.2 mil-
lion US, seven per cent less than in
2011, when he ranked No. 10 on the
list.

National Bank of Canada chief
Louis Vachon rounded up the Cana-
dian bankers on the list at No. 17
with $7.2 million US. That was 1.4 per
cent less than he made in 2011, when
he held the 14th spot.

But no Canadian bank CEO came
even close to matching the salary of
the list’s top earner, Lloyd Blankfein,
who was paid $26 million US in 2012
— a 73 per cent raise for his work in
turning around the fortunes of Gold-
man Sachs.

The Bloomberg Markets maga-
zine rankings also put Nixon, Waugh
and Clark among some of the most
overpaid CEOs when comparing
compensation to a bank’s average
asset, stock performance and return
on equity.

Downe, McCaughey and Vachon
were among the most underpaid.

The rankings are being published
in the magazine’s July 2013 issue.

Canadian
bankers
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CEOs 
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WATERLOO REGION — Al-
though Waterloo Region has the
image of being a fairly stable place
for employment, a new report
from the job search engine compa-
ny Adzuna suggests it is one of the
toughest places in Canada to find a
job. 

The report says there are 73 job
seekers per job posting in Water-
loo Region, making it the toughest
job market in Canada next to the

Niagara and St. Catharines area,
where there are nearly 100 job
seekers for every job posting.

However, the Greater Kitche-
ner-Waterloo Chamber of Com-
merce says the statistic is prob-
ably more a reflection of the mis-
match between the skills people
have versus the jobs that are avail-
able locally.

“It is a problem across Canada
that there are jobs available but
there is not a match between the
people looking for jobs and the

jobs that are available,” said Art
Sinclair, the chamber’s vice-presi-
dent. “That trend may be more
accentuated here in Waterloo
Region.”

“There are vacancies in in-
formation technology here, of
course, but those jobs require a
pretty specialized skill set,” he
said.

The region’s unemployment
rate has been fairly stable at about
seven per cent, which is normally
below the provincial and national

unemployment average, Sinclair
said. Nevertheless, landing a job
here can be tough for those indi-
viduals who don’t have the skills
for the jobs being advertised, he
said. 

Sinclair said many jobs in
Waterloo Region require a high
level education and skills and
recruiters look all over the world
to bring in the right people with
the right skills to those jobs.

The mismatch of skills and jobs
is a problem in many sectors, he

said. There is a big need for people
for certain types of skilled trades
people, for example. “There just
aren’t the available people to fill
those jobs,” he said.

Adzuna, a U.K.-based company,
runs a job search website and
search engine that scours the
internet for website job board
listings. It released the Canadian
data on Thursday as part of its
expansion into Canada.

Region a tough market for job seekers
Rose Simone, Record staff
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KITCHENER — A group of striking elevator
workers took to the streets of Kitchener on
Thursday.

The eight men, who were waving picket signs
at a busy downtown intersection, are among
1,400 members of the International Union of
Elevator Constructors who walked off the job on
May 1. 

Sean O’Sullivan of the union’s Local 90 said
workers have been picketing throughout the
province for the past month in hopes of raising
awareness. 

“We’re not picketing to stop people on the
street,” said O’Sullivan. “We’re picketing to let
them know that we’re not at work right now and
there’s nobody doing the regular elevator work.

“There might be people coming to work on

their elevators, but they’re not properly li-
censed,” he said, adding that management has
hired replacement workers from other provinc-
es. 

O’Sullivan, who has been employed by Otis
Elevator Company for 20 years, said the dispute
is not about money. “They want to take away
expenses, overtime pay and seniority.”

The strike marks the first time since 1988 that
all three Ontario union locals have walked off the
job. 

O’Sullivan said negotiations with the Nation-
al Elevator and Escalator Association — which
represents Canadian elevator companies Otis,
Kone, Schindler and ThyssenKrupp — resumed
last week, but broke down before an agreement
could be reached.
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Sean O’Sullivan (right) and fellow striking members of the International Union of Elevator Constructors Local 90 picket at King and Scott streets in
downtown Kitchener on Thursday. O’Sullivan said their expenses, overtime pay and seniority are at stake.

Elevator workers take to the streets
Ryan Bowman, Record staff
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WATERLOO — Art Mesher
looked out at the 20 or so share-
holders attending Descartes
Systems Group’s annual meet-
ing Thursday at the Waterloo
Inn and he was pleased.

“You know there’s an in-
verse correlation between the
size of your shareholder meet-
ing and your stock perfor-
mance,” the chief executive
officer said to chuckles from
the audience.

Simply put, the more your
stock rises, the less inclined
shareholders are to show up
and complain.

And Descartes stockholders
haven’t had much to grumble
about for quite some time.

The Waterloo-based provid-
er of logistics software and
services has hit its financial
targets for 34 straight quarters
and delivered a 1,000 per cent
return on investment over the
past nine years, Mesher said.

Descartes has been one of
the best performing stocks on
the Nasdaq exchange and is
among the most profitable in
the logistics and shipping in-
dustry, he said.

“We have a very proven
record of execution.”

The company’s solid perfor-
mance in recent years was
underscored in first-quarter
results released Thursday.

Revenue for the quarter
ending April 30 was up 14 per
cent to $34 million US from
$29.9 million US a year ago. Net
income rose eight per cent to
$2.8 million US or four cents a
share.

The company’s shares rose

64 cents or 6.1per cent on Nas-
daq on Thursday, closing at a
52-week high of $11.12. It shares
gained 3.15 per cent on the
Toronto Stock Exchange, clos-
ing at $11.14.

Descartes’ excellent results
have been reflected in Mesher’s
total pay package which, in-
cluding salary and stock
awards, has risen from $613,704
in 2011to $1.9 million in 2013.

Dressed in a crisp dark suit
and sporting longish hair and
several days of beard stubble,
the affable chief executive said
one of the keys to the compa-
ny’s success is consistency.

Nine years ago when he took
charge, the company developed
a go-to-market strategy for its
scheduling, tracking, customs-
filing and invoicing solutions.

And it has stuck with it, he
said.

Shareholders should start to
worry if a company alters its
strategy every few years, Mesh-
er said. “That’s not what Des-
cartes does.”

That strategy includes in-
vesting big bucks in research
and development and building
a broad base of customers, both
large and small, he said.

Descartes, which employs
more than 800 people, is invest-
ing 17 per cent of revenues in
research and development this
year. 

“That’s way more than most
companies,” he said.

And it has more than 10,000
customers.

Descartes has much to 
be proud of, CEO says
Chuck Howitt, Record staff
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Art Mesher, CEO of Descartes Systems Group, says the company
has succeeded by sticking with its go-to-market strategy.

‰ Meshier continued on page D4

BROADCASTING
Rogers pulls plug 
on 24-hour CityNews 
TORONTO — Rogers Com-
munications axed its short-
lived 24-hour CityNews
Channel in Toronto and
slashed production in some
areas of its OMNI Television
operations Thursday in an
abrupt announcement that
took viewers by surprise. A
total of 62 full-time employ-
ees — 23 at CityNews Chan-
nel and 39 at OMNI Televi-
sion — were affected. In a
memo to employees obtained
by The Canadian Press, Scott
Moore, president of broad-
cast at Rogers Media, said:
“We made changes to the
company’s television strate-
gy to reflect evolving viewer
habits and the global struc-
tural shift in advertising.”

AEROSPACE
Bombardier completes
safety tests for certification
MONTREAL — Bombardier
says it has completed safety
tests required to obtain certi-
fication from Transport
Canada for the CSeries air-
craft’s maiden flight next
month. The manufacturer
says it recently completed
the last of seven tests on a
grounded version of the
plane. The CAST, or Com-
plete Airframe Static Test-
ing, involve tests that sim-
ulate flight manoeuvres,
landing, takeoff and other
inflight and on-ground con-
ditions. Bombardier says the
smaller CS100 with 110 to 125
seats remains on track for its
first flight by the end of June.
The plane is expected to
enter into commercial ser-
vice a year later.

RAIL
Via Rail’s Q1reports show
increased net income
MONTREAL — Via Rail
trimmed operating losses
and increased net income to
$11.5 million in the first quar-
ter despite a dip in revenues
after the passenger railway
reduced long-haul service.
The arms-length Crown
corporation said Thursday
that its profits for the period
ended March 31increased
from $3.9 million a year earli-
er. Via said its operating loss
of $89 million was down 2.6
per cent from the prior year.
Government subsidies in-
creased 4.8 per cent to $83.3
million. Total revenues fell to
$59 million as a 2.7 per cent
increase in passenger reve-
nues in the key Ontario-
Quebec corridor was offset
by steep reductions in south-
western Ontario and the
Ocean line between Montre-
al and Halifax.

HOUSING
Canada Mortgage and
Housing posts earnings dip
OTTAWA — Canada Mort-
gage and Housing Corp. says
its earned $378 million in the
first quarter, down 15 per
cent from the same time last
year, as it saw smaller gains
on its investments. The
Crown corporation provides
a variety of services, in-
cluding mortgage insurance.
At the end of the first quarter
of 2013, CMHC’s total insur-
ance-in-force was $562.6
billion, $3.5 billion lower
than the insurance-in-force
at year end 2012. The agency
is limited to $600 billion in
total outstanding insured
amounts. The lower earnings
came as the market saw few-
er housing starts and resales
and tighter lending rules
brought in last summer by
Finance Minister Jim Fla-
herty.
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TOGETHERWEARE STRONGER
DavidWebb, Regional Managing Partner, knows that success in business starts with a strong team
and a common vision. Our recent merger with Tim Brose and Ken Dodge further helps MNP realize
our commitment of helping clients succeed. Tim and Ken come from a like-minded firm that
serves a diverse range of small to medium-sized owner-managed businesses, including those in the
agriculture industry. We are excited about this opportunity as we continue to build the best team
possible to meet your business needs throughout theWaterloo Region and beyond.

Tofindoutmore, contactDavidWebbat 519.772.7464orKenDodge andTimBrose at 519.746.3111.

Left to Right: Ken Dodge, DavidWebb and Tim Brose

MNPProudlyWelcomesKenDodge andTimBrose

Friday, May 31, 2013 y WATERLOO REGION RECORD y Business, D4

The report looks at 45 cities in
regions in Canada, and com-
pared job vacancies in its data-
base to Statistics Canada figures
on the number of people claim-
ing Employment Insurance
benefits.

The results were somewhat
surprising. Windsor, which has
an unemployment rate of 9.2 per
cent, had 27 job seekers for every
posting, whereas Waterloo Re-
gion, with an unemployment
rate of 7.1per cent, had 73 job
seekers for every posting.

Saskatoon was described as
the best city to find a job with
only four seekers per job posting.
Other cities with a low ratio of
job seekers to job postings were
Nanaimo, Kamloops, Winnipeg
and Regina.

James Maskell of Adzuna
says the job seeker-to-vacancy
ratio is useful for gauging the
health of the economy in an area.

On a daily basis, the Adzuna
search engine “goes out into the

internet and collects as many job
advertisements as we can find
from different online job boards,
brings them together in one
place and indexes them,” Mas-
kell says.

The company is positioning
itself as a “Google for jobs,” with
a “real time” search engine that
can provide up-to-date informa-
tion on where the jobs are, how
many are available, the salaries
and other data, he says. The
ability to filter results by region,
salary and sector helps job seek-
ers do a much more targeted
search and increase their chanc-
es of finding a job, he said.

Adzuna found that the top-
paid jobs in Canada are in in-
formation technology, with an
average advertised salary of
about $72,601, and engineering,
with an average advertised sala-
ry of $68,195. The lowest paid jobs
being advertised are in hospital-
ity and catering, with an average
salary of $28,453.

Job vacancies 
compared in 45 cities
‰ Jobs continued from D1
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Customers include such large
clients as SAP, NetSuite, Home
Depot and British Airways, he
said. Companies that have 
10,000 customers are “very hard
to kill,” Mesher noted. And “the
world’s leading companies want
to work with us.”

When he moved into the chief
executive’s chair, Descartes was
in deep trouble financially,
Mesher said. “Nine years ago
when I took over, we could have
closed our doors the next day and

no one would have cared. Tomor-
row if we closed our doors, we
would disrupt the economy.”

Descartes also subscribes to a
“buy and build” strategy in
which it looks to acquire strate-
gic assets, Mesher said. 

Among its acquisitions in the
last quarter was KSD Software of
Norway, which provides elec-
tronics customs filing solutions
for the European Union. The
acquisition brought 1,300 new
customers. 

Acquisition nets clients
‰ Mesher continued from D1
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SAN FRANCISCO — Microsoft is
trying to fix what it got wrong with
its radical makeover of Windows.
It’s making the operating system
easier to navigate and enabling
users to set up the software so it
starts in a more familiar format
designed for personal computers.

The revisions to Windows 8 will
be released later this year. The free
update, called Windows 8.1, repre-
sents Microsoft’s concessions to
longtime customers taken aback by
the dramatic changes to an operat-
ing system that had become a staple
in households and offices around
the world during the past 20 years.

Microsoft announced its plans
for Windows 8.1earlier this month.
The first details about what will be
included in the update were provid-
ed in a Thursday post on Micro-
soft’s website.

With the release of Windows 8
seven months ago, Microsoft intro-
duced a startup screen displaying
applications in a mosaic of inter-
active tiles instead of static icons.

The shift agitated many users
who wanted the option to launch
the operating system in a mode that
resembled the old setup.

That choice will be provided in
Windows 8.1, although Microsoft
isn’t bringing back the start menu.
That menu could be found in the
left-hand corner of a computer
screen by clicking a Windows logo
on all other versions of the operat-
ing system since 1995. The lack of a
start button ranks among the big-
gest gripes about Windows 8.

Microsoft is hoping to quiet the
critics by allowing users to start the
operating system in a desktop de-
sign with an omnipresent Windows
logo anchored in the lower left
corner of the display screen. Users
will also be able to ensure their
favourite applications, including
Word and Excel, appear in a hori-
zontal task bar next to the Windows
logo.

The switch should ease the “cog-
nitive dissonance” caused by Win-
dows 8, said Antoine Leblond, who
helps oversee the operating sys-
tem’s program management.

Windows 8.1will lean heavily on
Microsoft’s Bing search technology
to simplify things.

As with Windows 8, the search
bar can be found by pulling out a
menu from the right side of a dis-
play screen. Rather than requiring
a user to select a category, such as
“files” or “apps,” Windows 8.1will
make it possible to find just about
anything available on the comput-
er’s hard drive or on the web by just
typing in a few words. For instance,
a search for “Marilyn Monroe”
might display biographical in-
formation about the late movie star
pulled from the web, a selection of
photos and videos and even songs
she sang. Anyone who want to hear
a particular song stored on the
computer or play a specific game
such as Angry Birds will just need
to type a title into the search box to
gain access within seconds.

The redesigned search tool is
meant to provide Windows 8.1users
with “pure power and instant enter-
tainment,” said Jensen Harris,

Microsoft’s director of user experi-
ence for the operating system.

Applications also can be found
by sorting them by letter or catego-
ry.

Other new features in Windows
8.1include a built-in connection
with Microsoft’s online storage
system, SkyDrive, to back up pho-
tos, music and program files; a
lock-up screen that will display a
slide show of a user’s favourite
pictures; larger and smaller inter-
active tiles than Windows 8 has; and
a photo editor.

In an effort to avoid any further
confusion about the operating
system, Windows 8.1also will plant
a tile clearly labelled “helps and
tips” in the centre of the startup
screen.

It’s crucial that Microsoft sets
things right with Windows 8.1be-
cause the outlook for the PC market
keeps getting gloomier. IDC now
expects PC shipments to fall by
nearly 8 per cent this year, worse
than its previous forecast of a 1per
cent dip. IDC also anticipates tab-
lets will outsell laptop computers
for the first time this year.

The growing popularity of tab-
lets is now being driven largely by
less expensive devices with 7- and
8-inch display screens. 

Microsoft built Windows 8 to
primarily to run on tablets with
10-inch to 12-inch screens, an over-
sight that Leblond said the compa-
ny is addressing by ensuring Win-
dows 8.1works well on smaller
devices.
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Microsoft CEO Steve Ballmer talks about Windows 8 at the launch of the new operating system last October.

Microsoft revisits Windows 8,
makes it more user-friendly
Michael Liedtke

The Associated Press

MONTREAL — Videotron
has reached a deal that gives
the Quebec-based telecom
company the option to sell its
unused spectrum for cell-
phone networks in Toronto
for $180 million to Rogers
Communications.

Such a deal, if given reg-
ulatory approval, would
allow Rogers to expand its
network capacity in Canada’s
most populous city to help
meet the growing use of
smartphones.

Industry Minister Chris-
tian Paradis is reviewing the
federal government’s policy
on the transfer of wireless
licences. The government
had said during the previous
spectrum auction that it
wanted to stimulate competi-
tion in the wireless industry,
which has been dominated by
Rogers, Bell and Telus, by
ensuring some licences went
to new players.

Videotron has been able to
become a staunch regional
competitor in Quebec’s wire-
less market but the other new
entrants have made little
headway against the estab-
lished players.

Rogers and Videotron have
also agreed they will co-oper-
ate to build a faster wireless
network that they will share
in Quebec and Ottawa.

“This agreement will
benefit businesses and con-
sumers and is part of Rogers
focused, strategic game
plan,” Rogers president and
chief executive Nadir Mo-
hamed said in a statement.

The shared network will
use Long Term Evolution
technology (LTE) that is
suited for data-heavy services
such as streaming video,
gaming and mobile apps on
smartphones.

“This network and spec-
trum sharing agreement,
combined with the expansion
of our LTE footprint, will
allow even more consumers
to experience the superior
connectivity and incredibly
fast speeds that LTE deliv-
ers,” Mohamed said.

Rogers has also previously
announced that it has an
option to buy unused spec-
trum from Shaw Communica-
tions.

Spectrum refers to radio
waves that carry data and
voice messages over wireless

networks.
Calgary-based Shaw spent

$190 million in the federal
AWS spectrum licence auc-
tion in 2008, but eventually
dropped its plans to launch a
wireless business.

Videotron, a subsidiary of
Quebecor Media., has grant-
ed Rogers an option to buy its
Toronto spectrum licences
beginning Jan. 1, 2014.

“This agreement will
enable us to go farther and to
do it faster and is indicative of
our determination to antici-
pate our customers’ needs
and to maintain the close
relationship we have built
with them,” said Quebecor
president and chief executive
Robert Depatie.

Telecom analyst Troy
Crandall said that the net-
working sharing agreement
allows Videotron to “piggy-
back” on Rogers and cuts the
Quebec company’s costs by
about 50 per cent for a new
network.

Crandall also said the
federal government knew
there was the possibility that
spectrum could be purchased
and sold by the original buyer
without ever being used.

Videotron’s original plan
may have been to establish a
presence in Toronto, where
Quebecor has other busi-
nesses, but it didn’t work out,
said Crandall, of MacDougall,
MacDougall & MacTier.

“Who else are they going
to sell it to? No one else has
any money to buy it other
than the incumbents,” Cran-
dall said, referring to major
players Rogers, Bell and Te-
lus.

Telus has a proposal to buy
Mobilicity for $380 million
and has said while it doesn’t
need the financially strug-
gling carrier’s spectrum, it’s
valuable to own due to the
growing number of smart-
phone users.

Crandall agreed.
“Everybody wants spec-

trum and they don’t necessar-
ily have a use for it yet, but
they know at some point
they’re going to use it.”

Under the overall agree-
ment, Rogers and Videotron
will provide each other with
services, for which Rogers
will receive $200 million and
Videotron $93 million, pay-
able over a period of 10 years.

Videotron, Rogers
deal to improve
smartphone service 
LuAnn LaSalle

The Canadian Press


